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MSC CRUISES REAFFIRMS ITS COMMITMENT TO AGENTS IN FACE OF DECLINING INDUSTRY SUPPORT

FORT LAUDERDALE, FLA. (Sept. 14, 2007) – In response to questions from the trade regarding MSC Cruises’ support of travel agents in light of recent announcements concerning the elimination of airfare commission, MSC reaffirms its commitment to travel agents through its progressive, comprehensive and profitable commission structure.

“MSC Cruises is a proud supporter of the travel agent community. It is our intent to grow business together and share our success with our agent partners,” says Richard E. Sasso, President and CEO of MSC Cruises (USA). 
“We have always supported travel agents with an unprecedented commission structure and will continue to do so. In addition to the already high-level commissions we offer on the cruise portion, MSC Cruises demonstrates our support by offering 10% commission on air, 10% on pre-booked shore excursions and 10% on pre-booked spa packages,” Sasso continues.

“When it comes to working with travel agents, you can be assured that MSC Cruises will continue to be an innovator. We will continue to offer a commission structure and programs designed to help you profit,” he adds.  

For more information about MSC Cruises’ commission program and the many ways in which it supports the travel agent community, visit the line’s designated travel agent site, www.msccruisesagent.com.
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