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MSC CRUISES’ NEWEST SHIP MSC ORCHESTRA 
TO JOIN MSC LIRICA FOR 2008-09 CARIBBEAN SEASON
Itineraries Include Line’s First Visit to Bermuda

FORT LAUDERDALE, FLA. (Nov. 1, 2007) – MSC Cruises will be bringing two state-of-the-art ships – including one of its newest – to Fort Lauderdale for an exciting 2008-09 Caribbean season that features seven itineraries, 16 enchanting ports and the line’s first call in Bermuda.

Guests can select itineraries that feature the tropical Deep Caribbean, the wonders of the Western Caribbean, the jewels of the Eastern Caribbean, the exotic Caribbean featuring Panama, the pink sand beaches of Bermuda as well as transatlantic voyages between Fort Lauderdale and some of Europe’s most intriguing ports of call.
Cruise-only prices begin at $449 per person, double occupancy for the 7-night sailings and $699 per person, double occupancy for the 10-night sailings; government fees and taxes are additional. 

Most of the itineraries include visits to Cayo Levantado, the line’s private paradise experience in the Dominican Republic.
MSC Lirica, which has sailed Caribbean waters for several seasons, will be joined by MSC Cruises’ newest ship MSC Orchestra, which debuted in 2007 and will be sailing her inaugural Caribbean season. At 92,400 gross tons, 196 feet high and 961 feet long, with 16 decks (13 of which are passenger decks), MSC Orchestra is the largest member of the line’s fleet to sail the Caribbean. It can carry 2,550 passengers (double occupancy) in 1,275 staterooms (80% outside staterooms, most with a private balcony). 
“MSC Orchestra is ideally suited for the preferences of our American and Canadian guests,” says Richard E. Sasso, president and CEO of MSC Cruises (USA). “It is an elegant ship that epitomizes the line’s ‘Beautiful. Passionate. Italian.’ approach to cruising.”
With more than 236,800 square feet of public areas and 5 restaurants (L’Ibiscus, Villa Borghese, La Piazzetta, Four Seasons, the Shanghai Chinese Restaurant – the only dedicated Chinese restaurant at sea), 10 bars (two of which are open air), 3 meeting and conference rooms, a 21-foot by 12-foot outdoor LED screen, and the 16,146 square feet for the Body and Mind Spa, MSC Orchestra represents the perfect combination of grace and style.
MSC Orchestra will arrive in Fort Lauderdale Jan. 2, 2009. The following day she will begin sailing alternating 7-night roundtrip itineraries through April 18, 2009:

Eastern Caribbean, calling at Cayo Levantado, Dominican Republic; Philipsburg, St. Maarten; St. John’s, Antigua; and Nassau, Bahamas, as well as two days at sea.

Western Caribbean, calling at Key West, Florida; Cozumel, Mexico; Georgetown, Grand Cayman; Cayo Levantado, Dominican Republic, and two days at sea.

A special 7-night roundtrip Bermuda sailing departs Fort Lauderdale April 25, 2009 and includes three days in King’s Wharf, Bermuda and a day in Nassau, Bahamas, as well as two sea days.

MSC Orchestra is scheduled to depart Fort Lauderdale May 2, 2009 on an 18-night voyage that will include a two-day visit to New York before heading eastbound to Copenhagen. The itinerary includes calls at Ponta Delgado, Azores; Lisbon, Portugal; Vigo, Spain; La Coruna, Spain; and Dover, England before arriving in Copenhagen on May 20, 2009.

MSC LIRICA’S ITINERARIES

MSC Lirica will arrive in Fort Lauderdale Dec. 3, 2008 to begin a Caribbean season that includes the following itineraries:

10-night Deep Caribbean, calling at San Juan, Puerto Rico; Philipsburg, St. Maarten; Port Castries, St. Lucia; St. John’s, Antigua; Tortola, British Virgin Islands; and Cayo Levantado, as well as three days at sea.
10-night Caribbean featuring Panama, calling at Costa Maya, Mexico; Puerto Limon, Costa Rica; Cristobal, Panama; Cartagena, Colombia; and Cayo Levantado, and four days at sea;

7-night Western Caribbean, calling at Key West, Cozumel, Mexico; Georgetown, Grand Cayman; Cayo Levantado and two sea days. One of the Western Caribbean sailings is the New Year’s cruise.
7-night Eastern Caribbean, calling at Cayo Levantado, Tortola, British Virgin Islands; Philipsburg, St. Maarten;  Nassau, Bahamas, and two days at sea. This is the line’s Christmas cruise.
MSC Lirica begins its eastbound transatlantic crossing on April 23, 2009. The 16-night cruise calls at San Juan, Puerto Rico; Fort de France, Martinique; Funchal, Portugal; Lisbon, Portugal; Vigo, Spain and Le Havre, France, before arriving in Dover, England on May 9, 2009.

In addition to early booking rates that offer savings of more than 50 percent off the regular rate (cruise only, USD, per person, double occupancy, government fees and taxes additional) and special group rates, children ages 17 and younger cruise free (government fees and taxes are additional) on all sailings when they accompany two full-fare-paying adults in a stateroom.

For more information about MSC Cruises, visit a local travel professional or www.msccruisesusa.com.

MSC Cruises currently has a fleet of eight ships: MSC Orchestra, MSC Musica, MSC Sinfonia, MSC Opera, MSC Armonia, MSC Lirica, MSC Melody and MSC Rhapsody, cruising in the Mediterranean year round and seasonally in Northern Europe, the Atlantic Ocean, the Caribbean and South America. The fleet will increase to 12 ships by 2010. In the spring of 2008 MSC Poesia, the third ship in the “Musica” class, will join the fleet, followed in the autumn of 2008 and spring 2009 by MSC Fantasia and MSC Splendida. These will be two of the largest ships built by a European ship owner. Then in 2010 MSC Magnifica, the fourth ship in the “Musica” class, will enter service.

MSC Cruises is a partner of the city of Venice and a member of the ‘Friends of Venice’ club as well as one of the supporters for the project ‘Venice Blue Flag,’ which sets the standards for the carbon emissions.
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