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For Immediate Release

Upscale Cruising or Cruising Upscale? 
 
MSC Cruises’ Barbara Muckermann Chief Marketing Officer
Discusses Recent Trends in Luxury Cruising 
 
 
MIAMI BEACH, Fla. – (March 16, 2011) - Are we entering a new era in luxury cruising? MSC Cruises’ chief marketing officer, Barbara Muckermann, served on the Luxury at Sea panel representing MSC Cruises’ newest product, MSC Yacht Club. This discussion was hosted at the  annual Seatrade Cruise Shipping Miami conference which included panelists from from Hapag Lloyd Cruises, Seabourn Cruise Line, Crystal Cruises, Cunard and Silversea.
 
According to Muckermann, luxury has always meant different things to different people. The language of luxury evolves all the time and the perception of luxury follows this move.
 
In the wake of a great recession, luxury has taken a new meaning and luxury consumers are changing and becoming increasingly better educated.
 
The high net worth individual (HNWI) population fell by 15 percent in 2008, but bounced back in 2009, when their collective wealth rose by 19 percent to $39 trillion. This mindful post-recession consumer is different from the recession cautious consumer or the heedless spending typical of the pre-recession era. 
 
“The mindful consumer now spends with confidence and redefines what is truly luxurious. He looks for quality longevity, top-grade materials, understated luxury and authenticity, as confirmed by recent research from Condé Nast Traveler,” said Muckermann. 
 
As a result of this change, the perception of luxury has gone from the acquisition of possessions to memorable experiences. Travel is undoubtedly the ultimate experience. “Cruising was born as an upscale experience and still is,” said Muckermann. 
 
There are some recent key trends in the luxury cruise market such as an increase in guest capacity in recent ship builds, expanded butler service, the presence of private areas on larger ships, and an array of dining choices. 
 
New, luxury cruising not only emphasizes spacious cabins, superior service, celebrity-branded restaurants and spas, which still attract guests, but recent trends indicate the selection of  a luxury cruise experience also involves different products for different consumers. “Quality and choice is becoming the new motto,” said Muckermann.
 
The MSC Yacht Club, an exclusive VIP area at the foredecks of MSC Fantasia and MSC Splendida, mirror this new concept: the luxury of sailing on a unique private club that pampers its members in every way, yet with the freedom of an exciting “downtown” just at your doorstep. 
 
“MSC Yacht Club guests enjoy a private, upscale butler experience without compromising on the array of amenities offered on a larger ship. In the MSC Yacht Club, they can experience the best of both worlds,” said Muckermann.
###

About MSC Cruises:                                                                                                                 
MSC Cruises is the fastest-growing cruise line in the world  with a fleet of 11 ships:             MSC Magnifica, MSC Splendida, MSC Fantasia, MSC Poesia, MSC Orchestra, MSC Musica, MSC Sinfonia, MSC Armonia, MSC Opera, MSC Lirica and MSC Melody. The fleet cruises year round in the Mediterranean and seasonally in Northern Europe, the Atlantic Ocean, the Caribbean, US and Canada, (Fall 2010), South America, the Indian Ocean, and South and West Africa. 
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