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The Orchestra is Coming to Town!

MSC CRUISES KICKS OFF YEAR-LONG CELEBRATION 

OF MSC ORCHESTRA’S ARRIVAL WITH CASH GIVEAWAY
FORT LAUDERDALE, FLA. (Jan. 23, 2008) –MSC Cruises, the world’s fastest growing cruise line, invites travel agents to join in the celebration of the upcoming arrival of MSC’s newest ship, MSC Orchestra, in America.  Each week, agents will be able to win up to $2,000 from Jan. 25 until the ship’s arrival in Fort Lauderdale next Jan. 2. 2009.
All agents who sign up on www.msccruisesagent.com are eligible to win a weekly prize of at least $500. The prize potential increases in connection with Caribbean 2008-09 bookings on either MSC Orchestra or MSC Lirica when:

· An agent is either a member of the MSC Rewards program OR had a booking under deposit made the prior week or a group blocked under deposit anytime prior to the drawing.  The prize doubles to $1,000.
OR

· An agent is a member of the MSC Rewards program AND had a booking under deposit made the prior week or a group blocked under deposit anytime prior to the drawing.  The prize doubles to $2,000.
“We’re very excited to welcome this spectacularly beautiful ship, one of the newest in the MSC Cruises’ fleet, to Fort Lauderdale,” says Richard E. Sasso, president and CEO of MSC Cruises (USA). “Agents are sure to be just as excited to be able to offer customers the opportunity to enjoy the legendary European style hospitality and quality in a Caribbean cruise experience on this magnificent ship.”

Agents enter by visiting www.msccruisesagent.com. One winner will be drawn each Friday; participating agents will be sent an e-mail on the following Tuesday with a link to see if they are a winner. Agents can win more than once during the course of the program.
 “MSC Orchestra is ideally suited for the preferences of our American and Canadian guests,” says Sasso. “It is an elegant ship with 80 percent outside staterooms – most with private balconies – as well as spectacular public areas, and a wealth of choices for dining, entertainment and activities, all with a style epitomizes the line’s ‘Beautiful. Passionate. Italian.’ approach to cruising.”  
MSC Orchestra, which debuted in 2007, is the second in the line’s luxurious “Musica” class of ships and the largest of the line’s ships to sail in North American waters. At 92,400 gross tons, 196 feet high and 961 feet long, with 16 decks (13 of which are passenger decks), MSC Orchestra can carry 2,550 passengers. 

With more than 236,800 square feet of public areas and 5 restaurants (L’Ibiscus, Villa Borghese, La Piazzetta, Four Seasons, the Shanghai Chinese Restaurant – the only dedicated Chinese restaurant at sea), 10 bars (two of which are open air), 3 meeting and conference rooms, a 21-foot by 12-foot outdoor LED screen, and the 16,146 square-foot Body and Mind Spa, MSC Orchestra represents the perfect combination of grace and style.

MSC Orchestra will arrive in Fort Lauderdale on Jan. 2, 2009. The following day the ship will begin sailing alternating 7-night roundtrip itineraries through April 25, 2009:

Eastern Caribbean, calling at Cayo Levantado, Dominican Republic; Philipsburg, St. Maarten; St. John, Antigua; and Nassau, Bahamas, as well as two days at sea.

Western Caribbean, calling at Key West, Florida; Cozumel, Mexico; Georgetown, Grand Cayman; Cayo Levantado, Dominican Republic, and two days at sea.

A special 7-night roundtrip Bermuda sailing departs Fort Lauderdale April 25, 2009. This itinerary includes three days in King’s Wharf, Bermuda and a day in Nassau, Bahamas, as well as two sea days.

MSC Orchestra is scheduled to depart Fort Lauderdale May 2, 2009 on an 18-night voyage that will include a two-day visit to New York before heading eastbound to Copenhagen. The itinerary includes calls at Ponta Delgado, Azores; Lisbon, Portugal; Vigo, Spain; La Coruna, Spain; and Dover, England before arriving in Copenhagen.

On each sailing, guests will enjoy the line’s “Beautiful. Passionate. Italian.” experience, including highly acclaimed entertainment, European-style ambiance, dishes from “La Cucina Italiana,” and top-of-the-line pampering. In the Dominican Republic, guests can enjoy the line’s private paradise at Cayo Levantado. 
For more information on how you can celebrate MSC Orchestra’s arrival and enter “The Orchestra is Coming to Town Agent Cash Giveaway,” visit www.msccruisesagent.com.
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